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Rob Pellow, Executive Technical Director, Armadillo

Beth Young, CRM Lifecycle Manager, P&O Cruises

The Welcome Journey That 
Listens, Armadillo & P&O Cruises

Wednesday 24 April 
#dmaawards



Mark McCulloch, Founder & Campaign Director, Hospitality Rising UK

Garett Farrell, Business Director, Smithfield Agency

Rise Fast, Work Young, Smithfield 
Agency, IPA and Hospitality 
Rising
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Alex Briggs, Senior Marketing Manager, GTR (Govia Thameslink Railway)

Esme Noble, Associate Strategy Director, TMW Unlimited

Every stop is a story, TMW 
Unlimited and Govia Thameslink 
Railway
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2023 Gold Travel & Leisure

‘Every stop is a story’ 

Railway companyIntegrated agency 

Esme Noble

Associate 
Strategy Director

Alex Briggs

Senior 
Marketing Manager 
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The audience already had plenty of activities on their 
doorstep and the excitement of post-pandemic travel 
had worn off  
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Brand & destinations were unheard of
- the few that they did know, felt “done”  
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Competition from other trainlines was strong, 
they offer trips to beautifully iconic destinations 
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The challenge: Get Londoners to travel 
to destinations along the GTR lines (in 
Spring)
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Everything was against us, but there 
was a slither of an opportunity… 
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We knew Londoners 
loved to do things out 
of the ordinary 
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They have an adventurous spirit 
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& discovery has strong social cache 
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Our strategy: 

To showcase the 
weird and unique 
activities that can 
only be done at GTR 
destinations
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We took the brand 
benefit of “short 
commutes into 
London” and flipped it 
for leisure travelers to
“quick trips out of 
London”
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And it worked…..
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Social CTR 

30% 
higher than 
benchmark 

 



CONFIDENTIAL

15.1% 
increase in revenue 
compared to previous 
year
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With a real 
shift in leisure 
brand 
perception 

 

9% 
increase in “helps me find 
new destinations” 

7% 
increase in “inspires me to 
travel”

Source: YouGov” 
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Our new look and 
feel has been rolled 
out across the full 
ecosystem  
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And we continue to 
share unique 
activities across our 
lines 
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Dave Robinson, Customer Strategy and Analytics Director, Virgin Red and 
Deputy Chair of the DMA Awards Committee
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Key Dates 2024

Entries open – Monday 1 July

Early bird deadline – Friday 26 July 

Entries close – Friday 13 September

Late entry deadline – Friday 20 September

Shortlist Party – Thursday 10 October

DMA Awards Night – Tuesday 3 December



Our DMA Awards Winners Showcase – Part 2 is now taking place 
online on Wednesday 1 May

Judges Applications are now open and close at the end of May

Key Information
Wednesday 24 April 
#dmaawards



Upskill at one of our Digital Marketing Strategy or Data and 
Analytics for Marketers Skills Bootcamps.

Get essential marketing skills taught by 
//

From data strategy to omnichannel campaigns, you will learn best practice 
from the experts.

 Course-specific practical tips and tricks, including takeaway templates 
for implementation.

 A range of subject matter expert guest speakers including guidance on 
regulation.

 Leadership and presentation training at EVERY Skills Bootcamp.

Learn more
& book

Less than 250 employees? SAVE 90% of the course cost as it’s funded by the 
government.   Over 250? Save 70%.

top-tier practitioners



Feedback Link



Contact us

            Charlotte Quirk
         Head of Awards
         DMA

Email: awardentries@dma.org.uk

Tel: 020 7291 3362  /  020 7291 3357

mailto:awardentries@dma.org.uk
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