


Key Dates 2023

Entries open – Monday 3 July

Early bird deadline – Friday 28 July 

Entries close – Friday 15 September

Late entry deadline – Friday 22 September

Shortlist Party – Thursday 12 October

DMA Awards Night – Tuesday 5 December



Contact us

Charlotte Gough
Head of Awards
DMA

Email: awardentries@dma.org.uk

Tel: 020 7291 3362 / 020 7291 3357

mailto:awardentries@dma.org.uk


Heather Westgate, Managing Director, We Are Marketing and member of the DMA 
Awards Committee 

@WeAreMarketing

Welcome



Gold: Customer Acquisition –
The Nation’s First Pet Census –
Campfire Agency & Blue Cross

• Paul Handley, CEO, Campfire Agency

• Paul Power, Creative Director, Campfire Agency 

• @Campfire_Agency



THE 
BRIEF

Reinforcing the charity’s relevance in their 125th 
anniversary.

Attract large volumes of new supporters to start 
lifelong relationships.



THE 
STRATEGY
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THE STRATEGY

• We love our pets, they’re part of our families. 

• These bonds have become even stronger 
during the pandemic, with millions taking in 
pets for the first time. 

• More people are needing help and more 
prepared to offer it.





HEARTLAND

FUTURE OPPORTUNITY

SERVICES OR NON-FINANCIAL 
ENGAGEMENT

Rehoming
Giving time or money
Have means to help

Giving up pets
Seeking help
Need support

REACHING NEW 
AUDIENCES
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COST OF 
LIVING

MARKET 
SATURATION

THE STRATEGY



So, we invited people into the 
conversation….

…to help shape the future of pet 
welfare....
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Facebook

InstagramTikTok

Pinterest

Display Owned Retail

Face to Face

Communities

CHANNEL 
INTEGRATION
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Paul Handley, CEO, Campfire Agency

Paul Power, Creative Director, Campfire Agency 

@Campfire_Agency

Questions
Thursday 23 May 2023

@DMA_UK #dmaevents



Bronze: Mail – Queen Anne – Armadillo 
& Cunard

• James Ray, CEO, Armadillo 

• Hannah Waters, Executive Creative Director, Armadillo 

• @wearearmadillo





Brief

Launch an extraordinary new ship 
to Cunard guests.

Reinforce the brand as the benchmark for luxury travel 
without cannibalising bookings on other ships in the fleet...



…two years before she is ready to set sail



Strategy



Loyals

19,400 high spenders 
and repeat bookers

Potentials

65,300 cruised, booked 
or enquired before



Cunarders have a 
favourite “Queen”

Emotional 
connection

Cunarders treasure 
premium souvenirs 
from their voyage

Keepability



Creative



Use interior design themes to create collectable ‘piece of art’



Concept 1

An elegant glimpse



Concept 2

Engineered to perfection



Concept 3

A lasting impression































Results



Cut-through Keepability



Loyals

19,400

12%

2,385

Potentials

65,300

3%

2,126

mail volume

response rate

bookings

£17 million revenue
46:1 ROI

Maiden voyage sold out on first day 





James Ray, CEO, Armadillo

Hannah Waters, Executive Creative Director, Armadillo

@wearearmadillo

Questions
Thursday 23 May 2023

@DMA_UK #dmaevents



Gold: Financial Services & Email –
On the Money – Havas CX helia &
Lloyds Banking Group

• Ben Knight, Executive Creative Director, Havas CX helia

• Nadia Mkinsi, Senior Planner, Havas CX helia

• @havascxhelia



View video here

https://vimeo.com/754159936?embedded=true&source=vimeo_logo&owner=40158591
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02 NO-NONSENSE 
APPROACH TO
A BEAUTIFULLY
SIMPLE INSIGHT

01 THE RIGHT 
INGREDIENTS
FOR SUCCESS

HAVAS CX HELIA

WE GOT THERE FOR TWO BIG REASONS
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01 THE RIGHT 
INGREDIENTS

HAVAS CX HELIA



FROM PRODUCT,
TO CUSTOMER 
CENTRICITY.



AGENCY TEAM 
FOCUSED ON 
BRANDED 
CUSTOMER 
ENGAGEMENT



THE BRAND’S 
PROPOSITION 
‘MAKE BANKING
MORE HUMAN’
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02 BEAUTIFULLY 
SIMPLE INSIGHT



47% OF UK 
ADULTS LACK 
CONFIDENCE
IN MANAGING 
THEIR MONEY



TIMING
Communicating at the right moments
for intervention in the financial lifecycle
of the customer



CONTENT
Contextualising our money management tools 
and advice to their specific circumstances



DATA
Using customer data intelligently, both 
behind the scenes and within comms to 
build a more personalised narrative



67HAVAS CX HELIA

03 THE 
RESULT?



CTD +300%
DWELL TIME +200%
C-SAT +91.7%
1 IN 2 TAKE ACTION



Ben Knight, Executive Creative Director, Havas CX helia

Nadia Mkinsi, Senior Planner, Havas CX helia

@havascxhelia

Questions
Thursday 23 May 2023

@DMA_UK #dmaevents



Heather Westgate, Managing Director, We Are Marketing and member of the DMA 
Awards Committee 

@WeAreMarketing

Closing Comments



Key Dates 2023

Entries open – Monday 3 July

Early bird deadline – Friday 28 July 

Entries close – Friday 15 September

Late entry deadline – Friday 22 September

Shortlist Party – Thursday 12 October

DMA Awards Night – Tuesday 5 December



Contact us

Charlotte Gough
Head of Awards
DMA

Email: awardentries@dma.org.uk

Tel: 020 7291 3362 / 020 7291 3357

mailto:awardentries@dma.org.uk
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