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Millennials… who?

• Generation Y
• Born between 1981-1997
• Age 20-36





1994



2015





“Only 36% of UK consumers 
say they trust financial 
services firms.”

FSCS, 2016 







“71% of millennials 
say they would rather 
go to the dentist than 
listen to what banks 
have to say.”



Why the fuss?

• As big as Baby Boomer generation
• Historic student debt
• Lower career prospects
• Experiences not assets
• Shared economy



“Study after study shows that 
starting to save in your 20s pays 
massive dividends, as it allows your 
savings to compound over 
time." 



"YOLO generation are clueless when it
comes to money”

“Millionaire to millennials: stop 
buying avocado toast if you want 
to buy a home” 

“Blame millennials for the 
vanishing bar of soap” 

"Millennials find cereal 
too much work to eat" 





But actually they:

- Drink less
- Smoke less
- Take fewer drugs
- More responsible
- More health conscious
- More likely to be influenced by 
parents on finances





"16% of millennials 
save more than three
quarters of their disposable
income each month; 23% save
half.” 

Experian 2016



“The biggest barrier to investing 
among millennials is a lack of 
knowledge and support (52%).”

Boring Money, 2017



"Millennials trust people over 
brands.”

Bazaar Voice, 2012



What does this mean? !😀#

• Appetite for educational resources
• Must be accessible/relevant
• Social proof (not given by 

provider)
• Content marketing
• Personalised
• Relatable
• Speaking their lingo
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• Simple words
• Short, uncomplicated sentences
• Create a feeling or partnership, 

e.g. ‘we’ ‘together’ ‘us’ ‘you’
• Be bold and confident by avoiding 

tentative words like ‘may be’ 
‘could’ and ‘possibly’

• Use the ‘active’ voice rather than 
‘passive’

Ideas for meaningful messages



• Whereupon/whereby When/where
• We have allowed for.. There will be..
• Ensure Make sure
• Require Need
• Sufficient Enough
• Assistance Help
• Per annum Year
• Imminently Soon
• Discuss Talk
• Correspondence Letters or emails

Simple words





Use a UK spell check

• Principal/principle
• Focused not focussed
• Adviser not advisor
• Your/You’re
• Complementary/complimentary
• Independent/correspondent
• Stationery/stationary
• Dependants/dependent
• Affect/effect
• Form/from
• Out/our



The secret of ‘you’

Brings people closer

• A “Fastest delivery time in the industry”
• B “You’ll receive your stuff in a jiffy!”

• A “For those of you who attended last 
year’s event”

• B “If you attended last year”



“You just spent Thanksgiving at your vegan in-
laws’ house. You did things you told yourself 
you never would, things you’ll probably never 
forget. Maybe for a moment, you were almost 
fooled by the yeast gravy and tofu turkey. But 
you survived.

Come back to us. Dial in the Slaughterhouse 
Crate for an immediate and full recovery of 
your carnivorous manhood."
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Jargon
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